ADDENDUM

Contour Hardening: Heat Treating Company Indy Car Sponsor

ajor ponso hip of an Indy car

as working out ell for racing

fan Mike Chaplin and John

Storm. On May 25, a warm,

clear day the co-founder of ont ur

Hardening watched from their racetrack

uite as their car, a bullet on wheels, tore
into ixth place at the Indy 500.

The black-and-white car, Contour'
gear logo higoni n and id ,was
racing around the tra k at more than 200
mil  per hour, until lap 62.

Driver Richie Hearn was coming out
of a quarter-mile traightaway oo t.he
track' n rth end. But, coming out of th
hort chute, he was dri ing on th high
ide of the track and raed ro
stretch of 'marble. ." Tho are little bi
of tire rubber that come off the cars dur-
ing the race and are blown 1 th track"
high ide near the outsid wall.

haplin,  ontour's vice president,
ay :"II' like walking on marble ." And
what happen to the car? "It goes where
it wants 10."

The car went into the ou id wall.
Hearn wasn't hurt in the h, but the
car was too damaged togo n. fficially,

he fini hed 28th, hi tarting po ilion. s
for Contour, i major pon orship ws> a
one-race deal forju tthe Indy 500.

t was al o a deal put togeth ratra -
ing speed, in .littlem re than a day. But,

in a sense, it w
making.

Based in Indianapolis, Contour' rid
t  major

haplin and Storm were at the
Indianapoli ~ Motor Speed ay that
Friday f rpra liceday, wh oth tru ki
open 10 drivers 10 practice with th ircar .

They were also at the track becaui
th y wanted to become major spons rs
f a car and driver and t.hey'd heard
th re were cars and drivers with ut
major ponso

That day they found what th y
looking for. The Sam hmidt
Motorsport team had a driver, but didn't
have a car. Team Pen ke had a spare car,
though, and owner Roger Penske was
willing to loan itto chmidt.

Still, Schmidt didn't have a major
pon or. Chaplin and Storm olved that
problem in five minutes. Chaplin recalls
their reaction to the chance: "We .ort of
looked at each other and said 'Let'
do it."

They were able to decide  quickly
becau e they'd pon red Indy cars f r
five year. From '97 through ' |1
Contour had been an as ociate pon r,
with mall logo on it cars. Chaplin and
term hadn't ponsored a car in '02, but
th y were till very familiar with Indy
racing and spon orship and could make a

ARacing Billbolrd--The letten on the tires Ire blurs. but Contour Hirdening's gelr logo is clear on its clr 1s it
rICIS ritthe 2003Indilnlpolis  500."It's 1+ ZIHnile-per..Jlour billboard," sivs Mih Chlplin. ConlOllr'svice president.
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pon orship started May 16.

napd iion.
Th two ra e fan fini hed the d al
aturday, Ma 17. Heam and ont ur"
car qualified n the 18th and the n t
unday jumped off the tarring line at th
Indy 500. But 2 lap later, they w r
done.
"It ¢ uld have been a winning car, '
haplin ay ."itwa ju t qui k any
the front runners."

De pite the car' fini h, there i bu. i-
ne value in ontour' n rship. Th
value comes fr m the fan, who kn w th
Indy rules for pon rship.

A haplin explain, under Indy
rul , ponso  with certain produ ts,
likem 1 roilandg  .have t us their
produ t inth ircars. Con uently, t.he
Indy cars pon ored by Cont ur ha
ra ed u ing gears manufactur d by th

company' ub idiary, Contour Perform-
an e reduct, and heal Ir at d by
ntour itself.

Thu , on race day, after the green fla
is wa cd, Contour' car bee me. a
demonstration model as it tears around
t.h tra k. Fan aware of therule will
ontour gear logo and know the ¢ rn-
pany' upport goe deeper than a coat of
paint.
nd tho e fan who ar urrent r
potential C nt ur customers will leave
the tra k with an id aofh wmu h tee ..
and train Contour gears an endure. The
idea may ugge t to them how the g ars
might perform in their appli ali n..
-=I' a 230-mile-per-h ur billboard,"
haplin ay. O
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