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ii his issue of Gear Technology marks

another milestone in the life of our

magazine. After publi hing 5 [ issues-

nearly 200 article containing close to 2.500

page. - we're ready 1.0' try . omething new.

This issue contains our first-ever Buyer's

Guide. This advertising directory, arranged by

company name and by product/service cate-

gories is another move on our part to provide

you, our reader', with important information

about the gear and gear products industries.

With that goal .in mind, we have included in

the guide not only information about our

adverti ers - some of (he biggest names in

gear machines and tooling, as well as other

firm providing servicesto the industry - but

also a list of gear schools and other informa-

tiona] and educational opportunities. We have

also printed, at the request of many of our Joyal

readers, a complete index of articles which

have appeared in Gear Teclmology arranged by

subject,providing a comprehen ive index. of

some of the most important gear research of

the .Ia I. decade. AU this extra information was

provided in the hope that The Buyer's 'Guide
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again and again.

will be an important reference you will use

Please take the lime to look 'through The

Buyer's Guide carefully. Let II· - and our

advertisers - know

whether you have

found it u eful. If you

have suggestions about

things you'd like to see

included in next year's

guide, or things you'd

like to. ee us do differ-

ently, please let us

know. Our goal is to

make The Buyer'

Guide a key source of

information for the gear

industry. We welcome
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your suggestions about way '10 make Gear

Technology and The Buyer's Guide even more

useful to YOLI.

~~

Michael Goldstein,

Publisher/Editor-in-Chief
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